Program Requirements

Minor in Marketing

Special Grade Requirements:  Transfer students should be aware that no grade lower than a “C” will be accepted on transfer from another institution to satisfy Department or College of Business and Economics requirements.

The Marketing Minor allows other majors the opportunity to pursue secondary interests in marketing.

REQUIRED COURSES (18 Units)
ECON
 1603
Principles of Microeconomics
3

or
ECON
 3003
Economic Principles and Problems
3

MKT
 1003,4
Conceptual Foundations of 




American Enterprise
3

MKT
 304
Marketing Management
3

MKT
 348
Consumer Behavior
3

Each student must successfully complete two of the following courses:
ACCT
  470
Strategic Cost & Profit Management
 3

BLAW 430
Marketing Law
3

BUS
  4915
Small Business Consulting
3

ECON
  309
Use & Interpretation of Economic Data 
3

ECON
  307
Economics for Marketing Professionals
3

MKT
  346
Marketing Research
3

MKT
  440
Integrated Communications
3

MKT
  441
Sales Management
3

MKT    442    Business to Business Commerce
3

MKT
  443
Retail Management
3

MKT
  445
International Marketing
3

MKT    447    Logistics & Transportation Management
3

MKT
  448
Internet Marketing
3

______________

3 Courses that are also GE.

4 Business majors may request to substitute BUS 302 for MKT 100.
5 Senior Standing Business majors with a minimum 3.0 GPA.

GENERAL EDUCATION

ECON 160 or ECON 300 satisfies three units of General Education Social Sciences requirements. 
MKT 100 satisfies three units of General Education Lifelong Learning requirements.
TOTAL UNITS IN THE MINOR: 18
