SOM 120 – Basic Business Statistics

A. Dechter


Case 1 – Cadillac’s Lagging Sales

For many years the top-selling luxury car in North America was the Cadillac. It reigned from 1950 to 1998. In 2000 it sank to sixth place behind Lexus, BMW, and Mercedes. Cadillac’s sales during 2000 were half that of 1978, Cadillac’s peak year. The problem is that Cadillac appears to appeal mainly to older males. Younger people seeking luxury cars shop elsewhere. To put Cadillac back on top, it is necessary to understand who is buying what. A survey of buyers of five brands of luxury cars was undertaken. Information about the ages of the buyers, their household incomes, and their years of education is given the provided Excel workbook.

1. Use numerical statistical measures to describe and compare the ages, household incomes, and education of the five groups of car buyers.


2. Use boxplots to compare the ages, household incomes, and education of the five groups of buyers.


3. Write a report describing your findings. What would you recommend that Cadillac do?



















